
Table of Content 

 

  Name Title Page 

1 Muhammad Arif Zikir Risky Utilizing AI in Digital Marketing of Local Wisdom-Based Products to 
Support a Green and Sustainable Economy in ASEAN 

1-8 

2 Risma Suci Ariani 1, Novita 
Mardiani 2* 

The Influence Of Financial Literacy And Lifestyle On Student 
Consumer Behavior In The Digital Era (A Study of Students at ITEBIS 
PGRI Dewantara Jombang) 

9-20 

3 Neny Renata 1, Indra 
Kurniawan 2* 

The Influence Of Brand Awareness And Brand Association On 
Repurchase Intention (A Study Of The Scarlet Beauty Brand At ITEBIS 
PGRI Dewantara Jombang) 

21-33 

4 Adella Tri Sadewo¹*, Rony 
Kurniawan² 

Analysis of the Influence of Lifestyle, Price, and Fashion Trend on 
Thrift Clothing Purchasing Decisions in Kediri City 

34-47 

5 Eka Amelia Putri1*, Nuri 
Purwanto² 

The Influence of Digital Content Based on Local Wisdom on Gen Z's 
Purchase Decisions for Wonosalam Coffee Products in Jombang 
Regency in the Era of Artificial Intelligence 

48-58 

6 Putri Apriliyana1*, Lina 
Saptaria2 

The Influence of Green Marketing on Purchase Intention of AQUA Life: 
The Mediating Role of Environmental Awareness 

59-69 

7 Raditya Sotya Mandala1*, 
Restin Meilina2 

Analysis Of Mistin Store Development Strategies To Increase Sales 
And Competitive Advantage In Trenggalek 

70-82 

8 Maya Kartika Chandra 
Kirana1*, Hery Purnomo2 

Analysis of Operational Management in Culinary Business: A 
Qualitative Study on Production and Service Management 

83-95 

9 Rahmadhani Oliviana 
Putri1*, Amin Tohari2 

Servicecape Integration in Consumer Satisfaction Modeling Based on 
Price and Service Quality on Kalenan Cafe & Resto Nganjuk 

96-
112 

10 Rizki Agung Triono¹*, Dyah 
Ayu Paramitha² 

Determinants of Investment Interest Among Gen Z Student: Evidence 
From Robo Advisor Adoption, Digital Financial Literacy, and Financial 
Inclusion 

113-
123 

11 Rahma Atha Zada 
Aramitha1*, Hery 
Purnomo2 

The Influence of Service Quality, Consumer Satisfaction, and Price 
Perception of Facing Members at GYM Arjuna Fitnes on Fitness 
Competence in Nganjuk Regency 

124-
135 

12 Moh Sayid Alwi1*, Hery 
Purnomo2 

The Influence of Word of Mouth, Price Perception, and Perception of 
Authenticity of Product Varieties on Plant Seed Purchase Decisions in 
Juwet Village 

136-
152 

13 Ayu Alfyya Fathinasari1*, 
Hermin Istiasih2 

The Influence of Product Quality, Influencer Marketing, and Electronic 
Word of Mouth (EWOM) on The Decision to Use CV. KOMA’s 
Photography and Videography Services (A Case Study on Generation 
Z Consumers in Trenggalek Regency) 

153-
164 

14 Mahendra Fabean Jovanca 
Aryanto1, Sigit Wisnu Setya 
Bhirawa2 

The Effect of Product Innovation, Product Quality, and Brand Image on 
Customer Loyalty of Bramasta Fried Shallots 

165 - 
178 

15 Ade Nur Aeni¹, Diah Ayu 
Septi Fauji², Rony 
Kurniawan³ 

Analysis of Demand Forecasting on CV Unggul Jaya Aki Using Naïve 
and Exponential Smoothing Methods 

179 - 
186 



Table of Content 

 

16 Elvira Yudhistia Dewanti1, 
Diah Ayu Septi Fauji2, Susi 
Damayanti3 

Development Strategy for The Merah Putih Cooperatives Business in 
Sawahan Village Based on SWOT Analysis 

187 - 
199 

17 Rintis Agung Prasetya 
Apritama¹*, Restin Meilina² 

Analysis of Lean Canvas as a Competitive Strategy for Bhree Billiard 
and Cafe in Nganjuk Regency 

200 - 
211 

18 Defi Dwi Andriani1* 
, Poniran Yudho Leksono2 
, Restin Meilina3 

Students Perception of Management Study Program UNP Kediri 
Towards KFC's Brand Image After the Boycott 

212 - 
227 

19 Ilyas Adhi Purba Green Investment and Iran-Israel Escalation: Potrait of Share Price of 
Environmentally Based Company in ASEAN and The Views Sharia 
Investment on Energy Scarcity 

228 - 
253 

20 Muhammad Bilal 
Abdurrozaq1*, Lina 
Saptaria2 

Supply Chain Risk Mitigation Strategy in Catfish Farming Using the 
House of Risk Approach and Interpretive Structural Modeling 

254 -
268 

21 Dyah Hayyuning 
Kinanthi1*, Diah Ayu Septi 
Fauji2 

Analysis Of Optimal Production Capacity Determination To Improve 
Operational Efficiency At Prune Home Baked 

269 -
280 

22 Ousama Arrahman1,Nuri 
Purwanto2 

Local Wisdom  Commodification  as  a Branding  Strategy to  Attract 
Generation Z tourists: Evidence From Jombang Batik 

281- 
294 

23 Marcelina Angraini1, Dewi 
Sartika2*, I Bagus 
Endrawan3, Dini 
Komalasari4, Irwansyah5 

Digital Financial Behavior among University Students: The Impact of 
Financial Literacy, Financial Attitude, and Fintech Payment 

295-
309 

24 Marsanda Eka 
Fasaningtiyas¹, Diah Ayu 
Septi Fauji2 

Implementation of Statistical Quality Control in Managing Product 
Defects in a Thrift Store 

310 - 
317 

25 Ira Fironica 1, Indra 
Kurniawan 2 

The Role of Attitude Toward Using as a Mediation of the Influence of 
Perceived Usefulness and Perceived Ease of Use on Actual System 
Use of Tiktok Consumer (Study on Students of ITEBIS PGRI 
Dewantara Jombang) 

318 - 
330 

26 Riska Agustina Irawati1, Dr. 
Nuri Purwanto,S.ST.,MM.2 

Green Marketing Strategies in Building Brand Loyalty for Wonosalam 
Fresh Milk Products: The Mediating Role of Environmental Awareness 
among Generation Z Consumers in Jombang Regency 

331-
341 

27 Bahru Ulum, Mohammad 
Yaskun, Evi Fitrotun, Abdul 
Ghofur 

The Role of Cooperatives in Rural Economic Development: 
Challenges and Opportunities" 

342-
348 

28 Aurelina Faza Anggi 
Jelita1, Dr. Nuri Purwanto, 
S.ST., M.M2 

Digital Marketing Communication Strategy Based On Local Values In 
Encouraging Sustainable Consumption Behavior Among Gen Z (Study 
On Sido Muncul Products) 

349 - 
365 

29 Dewi Artika Sari1, Rafikhein 
Novia Ayuanti 2 

The Development and Strategies of Digital Marketing in Tourism 
Destinations: A Systematic Literature Review 

366 - 
378 

30 Erika Ayu Fitria1, 
Marhaendra Kusuma2, Eni 
Srihastuti³ 

Comparison Of Financial Performance, Dividend Payout Ratio, 
Corporate Tax Expense Before And After The Increase In Value 
Added Tax In Automotive: Evidence From Indonesia 

379 - 
387 

31 Supiyanti¹, Zulistiani² The Influence of Product Quality, Price, and Bundling Strategy on 
Consumer Satisfaction of Seblak Goyang Lidah 

388-
401 



Table of Content 

 

32 Fadia Shafa Martisha1*, 
Poniran Yudho Leksono2 

Online Customer Review, Influencer, and Content Marketing Analysis 
on Impulse Buying on TikTok (Study on Skintific Skincare Products) 

402 - 
412 

33 Rezky Agha Bachtiar Thee Influence of Location, Price, and Product Quality on Purchase 
Decisions in The Hermawan Village Housing, Kediri Regency 

413 - 
428 

34 Brian Fajar Maulana1, Sigit 
Wisnu Setya Bhirawa2 

The Effect of Brand Image, Product Quality, and Influencer Marketing 
on Purchase Decision of Le Minerale Mineral Water 

429-
441 

35 Dina Andriana¹, Hery 
Purnomo² 

The Influence of Digital Promotion, Product Quality, and Service 
Quality on Increasing Sales of Rinings Fried Shallots 

442-
451 

36 Diana Aprilia, Forijati The Influence of Content Marketing, Word of Mouth, and Consumer 
Trust on Purchase Interest: A Study of Warung Sate Bu Jumangin 

452 - 
466 

37 Ninis Umnastuti Strengthening Local Wisdom Through Artificial Intelligence And Green 
Innovation: A Case Study Of Grebek Apem Jombang For Sustainable 
Cultural Tourism 

467 - 
479 

38 Sherafin Sweetana Rifka 
Puri 1*, Lina Saptaria 2 

Enhancing Supply Chain Efficiency Through WMS Implementation In 
Warehouse Management 

480 - 
494 

39 Ardan Putra Ramadhan, 
Arfyanda Dela Shefira, dkk 

Optimalisasi Wisata Sumber Jiput melalui Tebar Bibit Ikan Terapi 
sebagai Potensi Ekonomi Lokal 

495 - 
501 

40 Alan Dwi Nurcahyo, Ananta 
Nurhidayatika, dkk 

Pelatihan Pemanfaatan Media Digital dalam Optimalisasi 
Pengembangan Wisata Sumber Jiput melalui Media Sosial 

502 - 
515 

41 Alif Aditya, Apliana Sriyanti 
Bili, Arina Martha Michella, 
dkk 

Pemberdayaan Masyarakat Kampung Kreatif Berkelanjutan melalui 
Program Bank Sampah dan Komposter Berbasis Zero Waste Terpadu 

516 - 
526 

42 Moh. Hasan Efendi, 
Suprihani Rahayu Wilujeng, 
Tiara Rachmania, dkk 

Implementasi Aplikasi E-Gizi Berbasis website dalam Monitoring 
Status Gizi dan Deteksi Stunting 

527 - 
534 

43 Sabrina Maudy Eka Pratiwi, 
Aprilia Dwi Handayani, 
Rona Riamizad, dkk 

EDU GEMAS: Edukasi Literasi Finansial melalui Gerakan Menabung 
dan Kreasi Hias Celengan Limbah pada Peserta Didik SD 

535 - 
546 

44 Arkadia Alam Firmansyah, 
Aprilia Dwi Handayani, 
Enggar Rahma Agustin, 
dkk 

Pengembangan Insinerator Ramah Lingkungan Berbasis Sistem 
Pembakaran Minim Asap dalam Mendukung Pengelolaan Sampah 
Kelurahan Banaran 

547 - 
558 

45 Ahmad Arif Al Baidhowi, 
Aprilia Dwi Handayani, 
Ahmad Aynun Nizar, dkk 

Pemberdayaan KWT melalui Bibit Sayuran untuk Ketahanan Pangan 
Keluarga Banaran Kediri RT 13 Berbasis Masyarakat 

559 - 
569 

46 Vina Nanda Kania, Friskila 
Eby Suryani Imanuel, Abdul 
Maliq Ridwan, dkk 

Pendampingan UMKM Gethuk Krispi Berbasis Pemasaran Digital 
Untuk Menjangkau Konsumen Generasi Muda 

570 - 
580 

47 Erlangga Fajar Ramadhan, 
Slamet Widodo, Dito Dwi 
Prasetyo, dkk 

Google Profile Business dan Google Sites sebagai Media Promosi 
Digital pada UMKM Kelurahan Balowerti 

581 - 
588 



Table of Content 

 

48 Muhamad Aldi Hawari, 
Galuh Parawangsa, Rino 
Syahra Prasetiyo, dkk 

Penguatan Pemasaran UMKM Pengrajin Anyaman Tas Plastik melalui 
Pemasaran Digital 

589 - 
596 

49 Anastasya Dinda Pramesti, 
Hery Purnomo 

The Influence of Brand Image, Digital Marketing, and Price Perception 
on Customer Loyalty Aqila Snack 

597-
608 

50 Vanda Surya Putri, Rony 
Kurniawan 

The Influence Of Korean Entertainment, Lifestyle, And Cuisine On Gen 
Z Consumer Behavior In The BTS Army Heaven Community 

609-
622 

51 Ima Nurhidayah, Restin 
Meilina 

Analysis of the Influence of Social Media Marketing, Online Customer 
 Ratings, and Brand Image on Consumer Purchasing Interest at 
 Fukutani.id Kediri 

623-
636 

52 Nur Kolifah, Sigit Wisnu 
Setya Bhirawa 

Implementation of STP Strategies (Segmenting, Targeting, and 
Positioning) in Increasing Sales at Zoya Kediri Store 

637-
651 

53 Moh. Alif Roykhan, Poniran 
Yudho Leksono 

Consumer Buying Interest Reviewed from Location, Price, and Service 
Quality in the Digitalization Era (Study on Edi Jaya Cell Nganjuk) 

652-
662 

54 Sally Adilia, Hery Purnomo Dissecting the Effectiveness of Operational Management: The Key to 
Successful Seed Product Marketing at CV Halbanero 

663-
675 

55 Titis Falufi, Zainal Arifin, 
Bayu Surindra 

The Effect of Entrepreneurship Learning and Digital Marketing on 
Entrepreneurial Interest of Magistra Utama Kediri Students Batch 2022 

676-
686 

56 Retno Putri Agustin, Nuri 
Purwanto 

The Effect of Electronic Word of Mouth on Green Brand Image of 
Wonosalam Organic Coffee Among Generation Z in Jombang 

687-
697 

57 Lita Arfah, Armadani Sustainability Practices in Agricultural and Mining Companies: Do 
Political Connections Strengthen The Role of The Board of 
Commissioners? 

698-
710 

58 One Prya, Agus Taufik 
Hidayat 

Analysis of The Influence of Risk Management (Credit, Liquidity, 
Operational) on the Financial Performance of Banking Companies 
Listed on the IDX For the Period 2020-2024 

711-
721 

59 Inelys Junisa Salwa 
Prawita, Novita Mardiani 

The Influence of Financial Technology Payment and Financial Literacy 
on the Financial Behavior of Students at ITEBIS PGRI Dewantara 
Jombang 

722-
740 

60 Rio Faldek, Nur Anisah Analysis of Village Government Management Based on The Concept 
of Good Village Government (GVG) in Bedahlawak Village, 
Tembelang District 

741-
752 

61 Siti Alifah Nur Adilla1, 
Restin Meilina2 

The Effect of Social Media Marketing, Price, and Location on 
Generation Z’s Purchasing Decisions at a Local Coffee Shop ( A Case 
Study of Sinonamanis Cafe) 

753-
766 

62 Febry Putra Krisna 
Pratama1*, Ismayantika 
Dyah Puspasari2 

The Influence of Financial Literacy, Financial Behavior, and Utilization 
out from Financial Technology on Investment 
Decisions of Students of the Faculty out from Economics and 
Business, Universitas Nusantara PGRI Kediri 

767-
778 

63 Niken Rahmawati1, Novita 
Mardiani2 

The Influence of Digital Lifestyle, Fear of Missing Out, and Discount 
Promotions on Personal Financial Management (Study at ITEBIS 
PGRI Dewantara Jombang Students Using the Qpon Application) 

779-
794 



Table of Content 

 

64 Imelda Laras Ati, Novita 
Mardiani 

Analysis Of Capital Structure And Sales Growth On Financial 
Performance (A Study of Manufacturing Companies Listed on the 
Indonesia Stock Exchange in 2024) 

795-
806 

65 Alvin Syaputra1, Sigit 
Wisnu Setya Bhirawa2 

The Effect of Brand Image, Electronic Word Of Mouth, and Brand 
Awareness on The Brand Loyalty to Ortuseight Sports Shoes 

807-
820 

66 Aldi Santoso¹, Nuri 
Purwanto² 

The Effect Of Green Innovation In Ecoprint Fashion Product 
Packaging On Generation Z Purchase Intention: Evidence From 
Msmes In Jombang 

821-
831 

67 Galang Jagat Satria1, Dyah 
Ayu Paramitha2 

The Influence of Training, Teamwork, and The Role of Health Workers 
on The Performance of Posyandu Cadres in Tarokan Village 

832-
844 

68 Rizqa Putri Hartutik1*, 
Restin Meilina2 

Optimization of Digital Marketing to Increase the Competitiveness of 
MSMEs Weaving Ikat Kodok Ngorek 1 Kediri 

845-
855 

69 Bima Lazuardi Wira 
Atmaja1*, Rafikhein Novia 
Ayuanti2, Diana 
Ambarwati3 

Marketing Strategy Formulation for Poultry Business Stability: Case 
Study of CV Kuda Hitam Perkasa 

856-
863 

70 Chafi Briarti Nur Qolida1, 
Nuri Purwanto2 

Building a Sustainable Economy in ASEAN Through Local Product 
Marketing: A Case Study of Gen Z Jombang’s Loyalty Toward Green 
Brand Laminated Bamboo Products 

864-
875 

71 Rizal Efendi 1, Nuri 
Purwanto2 

Artificial Intelligence–Driven Marketing Personalization to Enhance 
Generation Z Purchase Intention for Sustainable Products 

876-
885 

72 Nasywa Hanum 
Salsabila1*, Lina Saptaria2 

The Impact of E-WOM on Purchase Decisions: The Mediating Roles of 
Marketplace Trust and Brand Image Evidence from Skintific on 
Shopee 

886-
897 

73 Octavia Budiarti 1, Indra 
Kurniawan 2 

The Influence Of Application Ease Of Use And Perceived Benefits On 
The Use Of The Tiktok Shop Application Through Consumer Trust 

898-
910 

74 Nova Nor Kholila¹*, Dyah 
Ayu Paramitha² 

Analysis of TikTok's Digital Marketing Strategy in Increasing Impulsive 
Buying Behavior of Young Consumers 

911-
924 

75 Arvina Ansori 1*, Poniran 
Yudho Leksono 2 

The Meaning Of Leadership in Building Organizational Members’ 
Motivasion: A Qualitative Study of Pik-R Perisai Nusantara at UNP 
Kediri 

925-
940 

76 Luthfiatul Fuadah1*, 
Subagyo2 

The Impact of Price, Product Variation, and Digital Marketing on 
Purchasing Decisions at Cilok Umi Asih Business 

941-
951 

77 Naila Rahma 
Praningtyas1*, Amin 
Tohari2 

The Role of Perceived Value Mediation in the Relationship of Service 
Quality and Café Atmosphere to Consumer Satisfaction at Café Paddy 
Breeze Nganjuk 

952-
967 

78 Syalsabillah Oktavianti1*, 
Poniran Yudho Leksono2s 

Impulse Buying Among Generation Z on Shopee: The Effects of 
FoMO, PayLater, Social Media, and Scarcity Marketing 

968-
981 

79 Aghisna Ala Najwa1*, 
Rafikhein Novia Ayuanti 2, 
AM.Maqdum Biahmada3 

The Role of Human Resource Management in Enhancing MSME 
Sustainability: A Systematic Literature Review Based on Scopus 
Database 

982-
998 



Table of Content 

 

80 Gigih Gloria 
Setyopranoto1*, Nuri 
Purwanto2 

Generation Z Preferences for MSME Products in Jombang: The Role 
of Local Values and Sustainable Innovation (A Case Study of Griya 
Manik in Transforming Glass Waste into Beads) 

999-
1011 

81 Lintang Agustin 1*,  Novita 
Mardiani2 

The Effect of Self-Control and Income Level on The Personal Financial 
Management of Students at Itebis Pgri Dewantara Jombang 

1012-
1024 

82 Dewi Istika1, Muhamad 
Imam Syairozi2*, Abid 
Muhtarom3, Nurul 
Badriyah4 

The Influence of Business Strategy on SME Performance with Digital 
Technology as a Mediator 

1025-
1034 

83 Dendy Maulana Yusuf¹*, 
Dhiyan Septa Wihara², 
M.Zanuar Fikri Maulana³. 

The Effect of Digital Competence And Self-Efficacy on Innovative 
Work Behaviuor: The Moderating Role of Digital Culture at PT 
Pegadaian Manukan Branch Surabaya 

1025-
1038 

84 Meini Aryanti1, Dewi 
Sartika2*, Trisninawati, 
Emilia Gustini 

The Influence of Service Quality, Human Resources, and Regulation 
on Financial Performance at Pusri Hospital 

1039-
1052 

85 Dwi Dewianawati, Ratna 
Agustina, Adhis Helsa 
Aurellia, Sari Rahayu 

The Effect Of Wood Production Costs And Machine Spare Parts Costs 
On Wood Product Defects In  PT AKJSA Gresik Indonesia 

1053-
1064 

86 Prisca Osani Ta'ek, Sofia 
Maulida Yubaida, Siti 
Luthfiana Putri Dewi 

Competitive Advantage Analysis of Warung Brader Kediri Using the 
Value Proposition Canvas 

1065-
1073 

87 Maylinda Nur Aini Ali, Atika 
Sifa Harum Ridhani, 
Febriani Saraswati Wijaya 

Porter’s Five Forces as a Competitive Advantage Analysis Tool for 
Moolagi Dimsum MSMEs 

1074-
1086 

88 Elisiana, Amelia Shinta 
Marina, Sheema Forry 
Fortuna 

Sustainable Competitive Advantage in Traditional Textile MSMEs: A 
VRIO Framework Approach on Medali Mas 

1087-
1095 

89 Fakih1, Ratna Handayani2, 
lilik Nurcholida3, Evi 
Fitrotun Najjah4* 

Enhancing Access to Financing for MSMEs through Digital Platforms 
in Indonesia 

1096-
1105 

90 Ayu Mega Purnamasari, 
Zulistiani , Aulia Annisa, 
Moch. Wahyu Widodo 

Analysis Of The Financial Performance of PT. Sumber Alfaria Trijaya 
Tbk. Period 2021 - 2025 

1106 - 
1127 

91 Poppy Meilina Dian Hastuti 
, Sari Rahayu 

Determinants of Financial Performance in Coal Energy Companies: 
The Role of Audit Quality, Profitability, and Sales Growth 

1128-
1140 

 


